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IN-MARKET SHOPPERS
With 485M monthly active users and 8M
auto Pinners, your dealership can capitalize

on an emerging market of shoppers.

INSPIRE BRAND TRUST
Two out of three users say they go to
Pinterest to find new ideas, products or

services they can trust.

MAXIMIZE TRAFFIC
Users are 3x more likely to click over to a
brand's website on Pinterest than any other

social media platform.
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